
IN THIS WEBINAR HOSTED WITH BUSINESS PARTNERSHIPS 
FOR GLOBAL GOALS AND THE UK FOREIGN, COMMONWEALTH 
AND DEVELOPMENT OFFICE, OUR PANELLISTS DISCUSSED 
WHY BUSINESSES ARE ESSENTIAL PLAYERS IN THE FIGHT 
AGAINST CLIMATE CHANGE, HOW PARTNERSHIPS CAN 
IMPROVE RESILIENCE, AND THE IMPORTANCE OF INCLUSION 
AND COOPERATION FOR OUR REBUILDING BETTER. 

FINALLY, OUR SPEAKERS TOUCHED ON TOPICS RELATED 
TO SUSTAINABILITY STANDARDS AND ZERO-CARBON 
TARGETS, AS WELL AS THE ROLE OF COMPANIES IN 
ENHANCING RESILIENCE THROUGHOUT SUPPLY CHAINS.

KEY INSIGHTS

1   GOVERNMENTS ALONE 
CANNOT SOLVE 

CLIMATE CHANGE
Several initiatives led by the UK Foreign, 
Commonwealth and Development Office 
and the Business Partnerships for Global 
Goals clearly show that the Sustainable 
Development Goals (SDGs) will not be 
achieved by 2030 without collaboration 
from businesses. Companies play key 
economic, social, and environmental roles 
in our societies, and their practices can lead 
to less poverty, more inclusion, and higher 
sustainability standards. On the other hand, 
businesses that do not understand the 
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COMPANIES MUST ANSWER 
THE CALL FROM GOVERNMENTS 
TO BRING FORWARD THEIR 
COMMITMENTS TO ZERO-
CARBON EMISSIONS AND 
PLACE IMMEDIATE INVESTMENTS 
IN TANDEM WITH LONG-
TERM GOALS THAT WILL 
HELP US REBUILD BETTER. 

EVENT  
SPONSORS:



impact of issues such as climate change 
on jobs, incomes, and the survival of global 
supply chains are putting their assets and 
market opportunities at risk. Companies 
must answer the call from governments to 
bring forward their commitments to zero-
carbon emissions and place immediate 
investments in tandem with long-term 
goals that will help us rebuild better.     

               

2 PARTNERSHIPS 
ARE CRITICAL TO 

INCREASING RESILIENCE 
AND HELPING US ADDRESS 
CLIMATE CHANGE 
MORE EFFECTIVELY
Climate change impacts the most 
vulnerable in several ways. For instance, 
with global temperatures rising, smallholder 
farmers face longer periods of droughts, 
repeated episodes of water scarcity, and 
correspondingly higher risks to their 
crops and livelihoods. For Cathy Pieters, 
cross-sector collaborations involving 
companies, governments, and farmers 
themselves can offer solutions to such 
challenges. Programmes that are farmer-
centred can better identify difficulties on 
the ground and assess potential solutions 
for each context. Via partnerships, 
community leaders and smallholder 

farmers find support to implement their 
own plans for climate change adaptation, 
adherence to sustainability standards, 
diversification activities, and, ultimately, 
how to improve their resilience.

           

3 GETTING COMMUNITIES 
INVOLVED AND 

FOSTERING COOPERATION 
WILL MAKE BUSINESSES 
MORE INCLUSIVE 
AND GREENER
Three speakers brought their experiences 
with how partnerships can help in 
adaptating to climate change. Jephthah 
Mensah explained the importance of 
situating smallholder farmers within their 
communities and involving community 
members from the beginning when 
constructing programmes to support them. 
Business collaborations that focus more 
broadly on communities are more effective 
in developing opportunities for capacity 
building and training for resilience that 
reach beyond the farm. As well, Richard 
Fox and Isaya Muiru described how they 
created an environment of pre-competitive 
cooperation among flower producers 
to shift their transportation model from 
air to sea freight during the pandemic. 
The result of these producers joining 
forces to make sea freight viable: they 
reduced their carbon footprint by 85%.                     

VIA PARTNERSHIPS, COMMUNITY 
LEADERS AND SMALLHOLDER 
FARMERS FIND SUPPORT TO 
IMPLEMENT THEIR OWN PLANS FOR 
CLIMATE CHANGE ADAPTATION, 
ADHERENCE TO SUSTAINABILITY 
STANDARDS, DIVERSIFICATION 
ACTIVITIES, AND, ULTIMATELY, HOW 
TO IMPROVE THEIR RESILIENCE.
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RESOURCES
 Cocoa Life

 Cadbury Farmer Resilience Fund

 Mondelez Social Sustainability

 Flamingo Horticulture

 FlowerWatch

https://www.cocoalife.org/
https://www.fairtrade.org.uk/media-centre/news/cadbury-farmer-resilience-fund-supports-thousands-of-women-to-improve-their-income-in-cocoa-growing-communities/
https://www.mondelezinternational.com/Snacking-Made-Right/Social-Sustainability
https://flamingo.net/
https://www.flowerwatch.com/

