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I t  only takes seconds to form a f i rst  impression of  a
person. Websi tes are no di f ferent.  

In th is guide, we wi l l  take you through the main
reasons why vis i tors may leave your websi te and
how you can solve th is issue. 

According to Google research, i t  only takes about
50 mi l l iseconds – that ’s 0.05 seconds – for  v is i tors
to form an opinion about your websi te.  

An opinion that determines whether they’ l l  s tay and
f ind out more, or leave and never come back. A
websi te ’s f i rst  impression matters;  the better the
f i rst  impression, the longer v is i tors are l ikely to
stay and possibly get in contact .  
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Busy layout:  I f  there is too much going on with the
webpage, th is may make i t  d i f f icul t  for  users to f ind
things and you may lose out on conversions.

Bor ing web design: People are less l ikely to stay on a
webpage that looks bor ing than a webpage that looks
interest ing wi th at tent ion-grabbers.  On the next page,
we wi l l  show the di f ference between a bor ing webpage
and an at tent ion-grabbing webpage. 

Slow-to- load page or a page that has technical  errors:
Load t imes matter when i t  comes to websi te
performance. 47% of consumers expect a web page to
load in two seconds or less.  40% abandon a websi te
that takes more than three seconds to load. Opt imising
your s i te 's load performance is important.  

Isn’ t  mobi le- f r iendly:  More people are using their
phones to complete tasks,  so opt imising your websi te
al lows users to access i t  f rom any device,  and they
may stay longer on your websi te.  

Visual  appeal  and websi te navigat ion have the biggest
inf luence on people’s f i rst  impressions of  a websi te.  

Common problems include:

Poor Design and User
Experience 
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Spot i fy has an at tent ion-grabbing webpage and i l lustrates
the brand’s goal  of  making music accessible to everyone.
I t 's  short  so v is i tors cannot get distracted on this page.

In comparison to Pipedr ive's webpage which is long and
too informat ive.  Short  web pages outperform longer ones
and are more ef fect ive in dr iv ing conversions.
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Poor Content
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One of the most important strategies to improve your
engagement rate is to ensure your websi te content is
engaging, opt imised and resonates wi th your v is i tors.
Your content has to engage customers’  emot ions and let
them know why you’re the answer to their  problems.
 
Your content should also include the r ight  images that
resonate wi th the brand or product.  As wel l  as use images
that stand out and grab users at tent ion.  

By bui ld ing brand ident i ty through the images displayed,
this can convey meaning to the user.  Sometimes using the
r ight  images can del iver contextual  messages. This
increases user exper ience because when users are
searching for informat ion,  images can be quick at
del iver ing i t  expl ic i t ly .  

Using the r ight  images that match the text  can help wi th
your search resul ts.  They are more at tent ion-grabbing
when they show up at  the top of  search rankings. Your
content wi l l  show up in both web searches and image
searches, which creates more opportuni t ies and
discover ies for  t raf f ic .  

Users pay at tent ion to informat ion-carry ing images that
show content that 's relevant to the product or service.
Users wi l l  ignore purely decorat ive images that have no
relat ion to the content on the page.   



Keeping your content current and accurate wi l l  make i t
more useful  to your target audience. No one l ikes
outdated informat ion so i t ’s  important to always upload
new content as f requent ly as possible.   

For example,  i f  you had a product descr ipt ion that
ment ions the year 2018, th is may dr ive your v is i tors away
as this informat ion may be outdated. On the other hand, i f
you have up to date informat ion,  you’re much more l ikely
to gain user 's t rust  and ensure they cont inue to return to
your s i te.  
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Just because you need to have ads on your websi te,
doesn’ t  mean you need to have them everywhere.

People t rust  most forms of  t radi t ional  advert is ing such as
newspapers,  radio ads more than they trust  onl ine banner
ads. 

Since trust  is  a key component to dr iv ing conversions,
l imi t  the number of  ads you use and the locat ions where
they’re displayed. Ads shouldn’ t  be the f i rst  th ing v is i tors
see, and they shouldn’ t  take up more of  your s i te ’s real
estate than i ts actual  content.

Overwhelming
Advertisments 
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Navigation Structure
is Unclear
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Navigat ion is important to al l  types of  users.  I f  v is i tors
arr ive on a websi te,  and they seem to get lost  in a poor ly
la id out navigat ion system, th is is a s ign to update i t .

Di f f icul t  navigat ion is not only bad for your user
exper ience but bad for your SEO. 

When updat ing your setup, be in your customer’s shoes
and think about how would you f ind the informat ion that is
organised on your websi te.  

Is i t  easy to f ind? How long does i t  take to locate what
you want? How many steps would i t  take to f ind my
answer? 



Simple Solutions
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Company logo

Main navigat ion menu

Search box

Site’s main image

Site’s wr i t ten content

Footer

I f  you apply these three factors to your s i te,  you
create a user- f r iendly,  engaging websi te that  your
vis i tors wi l l  enjoy,  spend more t ime on and return to
overt ime. 

1. Make sure the look and feel of your website 
is driving posit ive f irst impressions.

Keep your websi te up to date and use a straightforward
layout and design. 

A good f i rst  impression leads to a longer v is i t .  According
to a study, f i rst  impressions are 94% design related. 

Make sure the s ix elements l is ted below look great on
your websi te:
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Logo and name of your company
Headl ine or your tag l ine 
What you do and who you do i t  for

2. Make sure your homepage features the
following core content:

Why are these important? 

Logo and name of your company: A logo is a
combinat ion of  text  and visual  imagery that  serve two
purposes. I t  can inform people the name of your company
and acts as a symbol for  your business. 

A logo has powerful  symbol ic associat ions connected to
memory.  They can also bui ld t rust  wi th consumers i f  they
are wel l  designed. 

Headline: Your headl ine te l ls  the core idea of  your
company. They determine whether your v is i tors wi l l  s tay
on your page. Because the headl ine is the f i rst  th ing your
users see, i t  must be interest ing,  informat ive and relevant.  

Using keywords that descr ibe your content and your
purpose wi l l  a lso increase searchabi l i ty  when users want
to f ind your content.  Therefore,  they are more l ikely to
stay and engage with your websi te longer.  

About Us: You are able to capture v is i tor 's at tent ion by
tel l ing them what you do and who you do i t  for .  
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I t 's  your opportuni ty to create a last ing f i rst  impression
that wi l l  keep vis i tors on your page longer.  Your story may
stand out to v is i tors,  thus they may di f ferent iate your
websi te f rom compet i tors.  Putt ing a face to your brand
has the abi l i ty  to bui ld t rust  through shar ing more about
your company's values and mission that dr ives your
business. 

Gett ing your v is i tors to interact  wi th your websi te is an
integral  part  of  your websi te ’s design and content
strategies.  

I t  is  v i ta l  to cont inue to generate informat ive and
insightful  onl ine content and provide the best user
exper ience.



    3.  Page Loading Speed 

Ensure you don' t  have too many high-resolut ion images
on your webpage, as th is may impact the loading speed.
By only having a few key images, th is can help make the
loading speed quicker.  

Be sure that  your images are no larger than they need to
be and choose the r ight  f i le format.  PNGs are better for
graphics and JPEGs are better for  photographs and are
compressed for the web.

Page loading speed is essent ia l  when i t  comes to creat ing
a good user exper ience. So ensure your s i te isn ' t  s low,
otherwise a large number of  users wi l l  leave before the
pages have f in ished loading. 

The digi ta l  consumer is very impat ient .  They do not give a
second chance to websi tes that  are not opt imised. I f  you
want to make sure you don’ t  lose hal f  your target market,
focus on your websi te ’s speed.
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We hope this eBook provided helpful  t ips for  creat ing a
good f i rst  impression on your websi te.  

To ensure your v is i tors stay on your websi te,  th ink about
the content,  design, navigat ion and user exper ience. 

I f  you need further assistance on how to create a websi te
that keeps vis i tors staying longer,  contact  us at
grow@grownzbusiness.co.nz

Summary


